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We help B2B companies 
turn marketing into a 
revenue driver.

B2B marketing agency



We focus on B2B companies  
with long sales cycles







2023 
Generative AI at the 
top of hype curve



5-10 years 
To reach the 
plateau of 
productivity



For the 
rest of this 

webinar
• AI landscape  

• Practical examples of AI in 
marketing - our experience 

• What the future might look 
like?



Keep in 
mind

• The AI landscape is 
developing fast, our use 
cases might not be relevant 
or accurate for long 

• We are looking at it as B2B 
marketers, not AI experts



Use the chat to: 
! Ask questions  
✋ Share ideas 
# Agree or disagree

Ravi KumarR



Firefly | Adobe

GPT-4 | OpenAI

MuZero | DeepMind

AI models

Internal applications

External applications

API



Gmail 
• Spam detection 

• Autocomplete 

Adobe 
• Remove background 

• Object selection and removal 

• Content-aware fill

Ad platforms 
• Targeting 

• Ads optimisation 

AI is in the tools  
we already use



Google Duet AI



$ $%

Garbage in, garbage out





Creating custom GPTs

Easy to create

Links

APIs

Files



Demand Gen Model



Always on

• Goals & KPIs 
• Personas & 

JTBD 
• Client wish 

list (ABM)

Marketing 
Experiments

Distribution to 
client wish lists

Content 
production & 
repurposing

1

2

3

Leads Marketing 
revenue

Measure & 
Improve

Test  
Ideas

Strategy & 
Planning

Content &  
Repurposing

Data Analytics

Paid 
Marketing



Content &  
Repurposing

Data Analytics

Paid 
Marketing

Strategy & 
Planning



01 
Content & 
repurposing



Content & 
repurposing

Tone of voice 
checker

1 | 4



About The F Company 
Tone of voice guidelines 

Website link

Analyse given text 
against TFC TOV

Rate how well it 
aligns

Provide revised text 
and rate it



No additional 
instructions needed &







Content 
repurposing

2 | 4
Content & 
repurposing



About The F Company 
Services and value props 

Buyer personas

Take a pillar 
content as input

Analyse 
content

Provide relevant 
repurposing ideas











Videos and 
creatives

3 | 4
Content & 
repurposing



Opus Clip - Repurposing 1h webinar





Descript



HeyGen AI



What they  
promised



What they delivered



What our ads looked like



What AI said  
would work



What actually worked



Generic copy ideas



Other use cases

4 | 4

• Help improve writing 

• Content clusters

Content & 
repurposing



• Use to help in improving copy

• Remove blank page barrier

• Repurposing content

• Produce generic long form 
content

• Bad for brand

• Worse for long term SEO

Do’s Dont’s

Content & 
repurposing



Cautionary tale



Cautionary tale

1800 pages of low-quality 
AI-written content



Cautionary tale

Amazing results! 

3.6mil extra traffic



Cautionary tale

Until Google had enough '

Amazing results!  

3.6mil extra traffic



• People don’t buy from 
junk content

• Don’t ask “how much 
content can we produce?”

• Ask “how will it help our 
audience?”

Content & 
repurposing
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Strategy & 
Planning



Strategy & 
Planning

Collect & organize 
information

1 | 3



Organize meeting notes 

Summarise information



Strategy & 
Planning

Planning 
assistance

2 | 3











Strategy & 
Planning

Virtual buyer 
persona
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Role 
Goals 
Needs 

Challenges 
Interview notes







• Structure information

• Plan and brainstorming ideas

Strategy & 
Planning

• Create buyer personas

• Build strategies with no 
context

Do’s Dont’s

“What to keep in mind when 
creating a B2B marketing 
strategy?”

“Create a marketing strategy 
for my B2B agency”



03 
Paid 
Marketing



Meta ads / Generate unique creatives 
*already live*



Google ads / Generate unique creatives 
*coming soon*



Google ads / Create entire campaigns with Gemini 
*coming soon*

“Our data shows that small business 
advertisers that use the conversational 
experience in Google Ads are 42% more likely 
to publish Search campaigns with “Good” or 
“Excellent” Ad Strength. There’s a strong 
correlation between Ad Strength and 
conversions”



LinkedIn ads / One-click campaign creation 
“Accelerate” *coming soon*

The AI analyzes the advertiser's website, 
LinkedIn Page, and past ads to build a 
campaign and creatives. It also autonomously 
adjusts bids, budgets, placement and 
targeting



“AI-driven audiences” kinda suck



Paid 
Marketing

Generating 
job titles

1 | 3



Remember me?



Describing 
professional 
skills

2 | 3
Paid 
Marketing





Keyword research: 

Using Google Planner 
with ChatGPT

3 | 3
Paid 
Marketing





Steps 
1. Generate a few generic keywords 

with Google planner 

2. Use those keywords along with 
your business description in 
ChatGPT 

3. Use resulted keywords in Google 
planner to see if they are usable. 
Check even more Google 
recommendations. 

4. Repeat until happy



• All ad platforms already 
use AI 

• AI features help 
productivity & creativity 

• Their main objective is to 
make you spend more '

Paid 
Marketing



04 
Data 
Analytics



Data 
Analytics

• AI data analysis is not that 
useful right now 

• We tried a few approaches 
to see what’s next for B2B 
marketing















Data 
Analytics



• Ability to understand context is 
game-changing

• As the models get more accurate, 
the usefulness of insights will 
improve

• At this point, be careful and 
double-check everything

Data 
Analytics



What can we look 
forward to?



Greater context length = more 
relevant results



Personalization

GPT-5’s anticipated ability to 
integrate personal data such as 
emails and calendars suggests 
a shift towards highly 
personalized AI experiences.

Bill Gates with Sam Altman



Multi-
modality



Tighter integration with 
productivity tools



Flurry of data analytics tools



Flurry of data analytics tools



Continuous improvement 
in accuracy  
and quality

Sora by OpenAI 
Prompt: A movie trailer featuring the adventures of the 30 year old space man 
wearing a red wool knitted motorcycle helmet, blue sky, salt desert, cinematic style, 
shot on 35mm film, vivid colors.



AI is still in it’s early 
days, be patient and 
keep your hand on the 
pulse!



We turn B2B marketing 
into a revenue driver
www.thefcompany.com

http://www.thefcompany.com

